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● We are recording — you’ll receive a link to the recording & slides

● Please stay muted

● Submit your questions to us using the chat feature in Zoom 

● We will answer them at the end

● I’ll be covering Search Network

● #WebBoxWebinar.

Before we begin...
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Rhodri Williams 
Head of Digital at WebBox

rhodri@webboxdigital.co.uk

linkedin.com/in/roddydigital

12 years in Digital Marketing

Clients: Fever-Tree, Universal Music 
Group, Pizza Express, LVMH Group.

Your host.
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● What, Why and How of Google Ads
● Getting Started
● Research
● Campaign Types
● Setting a budget
● Structure
● Keywords
● Quality Score 
● Campaign Strategy
● Ad-Group Strategy
● Ad Copy Strategy
● Landing Pages
● Retargeting

In the next 45 mins...
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● Google’s Advertising platform

● The bulk of Google's 162 billion 

dollar revenue in 2019 came 

from Google Ads.*

*Investopedia

What is Google Ads?
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● Reach - 3.5 billion searches per day*

● Google Ads dominate the search results 

● Harness the power of intent

● Highly targeted

● Affordable, Measurable, Controllable

● ROI - Common to see 10x ROI.

https://www.internetlivestats.com/google-search-statistics/ 

Why Google Ads?
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● Auction system

● Not your usual auction system 

● Create campaigns, ad groups, ads. 

● Target by keywords

● Target by interests

● Set your own budget.

How Google Ads Work?
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● Start with Search or Shopping 

● Do your Research

● Keep it simple

● Set a small budget to start

● Hypothesise, test, pivot 

● Be patient

Getting Started
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● Persona’s

● Keywords 

● Your Competitors

Research. 
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● Speak to your current customers

● Be as specific as possible 

● Useful for all your campaigns

Persona’s.
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● Keyword Planner

● Google

● Relevant keywords

● Search volumes

● Avg cost

Keyword Research.
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https://www.ispionage.com/ 

Competitor Research.
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● Search Network

● Display Network 

● Shopping Campaigns

● Video Ads 

Campaign Types.
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● Most Popular

● Text based ads

● Based on intent

● Great for conversions

Search Network.
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● Images

● Videos

● Text

● Target keywords & Interests

● Great for brand awareness

Display Network.
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● Perfect for retailers

● Visual

● Product data feed

● Ads show on multiple platforms

Shopping Campaigns.

rhodri@webboxdigital.co.uk RoddyDigital

http://www.webbox.digital
mailto:rhodri@webboxdigital.co.uk
https://www.linkedin.com/in/roddydigital/


● Ads on YouTube

● Multiple Ad format Choices

● Multiple campaign goals

Video Ads.
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● Drive in store visits

● Google My Business

● Show in Maps

Local Campaigns.
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● Drive app purchases

● Multiple platforms

●  Provide some text, a starting 

bid and budget,

App Campaigns.
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● Limited Control

● Limited Ads

● Limited Data

● Limited Growth 

Smart Campaigns.

rhodri@webboxdigital.co.uk RoddyDigital

http://www.webbox.digital
mailto:rhodri@webboxdigital.co.uk
https://www.linkedin.com/in/roddydigital/


● Work backwards not forwards. 

● How much profit per sale do you make?

● What is the life time value of you customer?

● How much are you happy to pay Google for this 

customer?

● What is your conversion rate on your website. 

Setting a Budget.
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● Account  

● Campaigns

● Ad Groups 

● Ads

Structure. 
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● Broad Match

● “Phrase Match” 

● [Exact Match] 

● -Negative Keywords

Keywords Types.
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● Your click-through rate (CTR)

● Keyword relevancy in Ad Group 

● Landing page quality & relevance

● The relevance of your ad text.

● Your historical Google Ads account performance

Quality Score.
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● Type 

● Goal  

● Locations

● Manual bidding

● No more than 3 campaigns to start

Campaign Strategy for Starters.
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● Two Ad-Groups per campaign

● No more than 5 keywords

● Stick to exact match type keywords to begin with 

Ad Group Strategy for Starters.
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● Keyword Relevant

● Utilise sitelink extensions

● Test, Test, Test

● The users objective

● Show your personality

● You don’t always have to sell

Ad Copy Strategies.
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● One objective

● Relevant to your ads

● Make it easy

● Ads

Landing Page.
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● Display 

● RLSA

Retargeting.
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Thank you so much!
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Questions...

Book a call with me to 
discuss your strategy.
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