
Awesome Facebook ad 
campaign strategies for 
SMEs - Where to start?.

A webinar presented by

http://www.webbox.digital


● We are recording — you’ll receive a link to the recording & slides

● Please stay muted

● Submit your questions to us using the chat feature in Zoom 

● We will answer them at the end

● #WebBoxWebinar.

Before we begin...
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Rhodri Williams 
Head of Digital at WebBox

rhodri@webboxdigital.co.uk

linkedin.com/in/roddydigital

12 years in Digital Marketing

Clients: Fever-Tree, Universal Music 
Group, Pizza Express, LVMH Group.
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● What, Why and How of Facebook

● Getting Started

● Strategies 

● Questions

In the next 45 mins...
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● Facebook’s Ad platform 

● Majority of Facebook’s $70.1 Billion revenue comes from selling 

ad space to companies.

● Started as a social media platform that gave organic reach to 

businesses

What is Facebook Ads?
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● 2.2 billion MAU’s (monthly active users)

● Cost of Facebook Ads are still underpriced in comparison to 

Google and other platforms.

● Your audience are on there

● It’s where the ATTENTION is

Why Promote on Facebook?
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● Set up a business page

● Set your Campaign Objective

● Create Ad sets and Ads using a variety of options 

● Drive audience to a destination to learn more or buy from you

● Track, analyse and improve

How Facebook Ads Work?
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● Keep it simple 

● 3 is the magic number - Hypothesise, Test, Pivot

● Research your audience

● Start broad and then go granular 

● Be patient. Sales do not happen overnight.

Getting Started
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● Add a Facebook Pixel to your website.

.

Getting Started
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● Who is my audience?

 

Persona’s
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Strategy Overview
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● Know, Like, Trust
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Ad set - Creating your Audience
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● Location 

● Age  

● Demographic

● Interests

● Behaviours

● Start broad and then go granular  😉
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● Your current audiences

Custom Audiences
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● Target a Facebook audience 

that resembles your customers 

or people who’ve already 

engaged with your ad 

campaigns.

● Use for awareness and 

prospecting strategy

Lookalike Audiences
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● Campaign objectives determine which ads

Ad types
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Carousel Ads
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Collection Ads
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Video
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Stories
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https://www.facebook.com/porsche/posts/10156800091642668 

Combination Ads
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Most engaging social ad content, according to consumers

Creatives...
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Action Consumers are most likely to take most when seeing an 

ad.

Creatives...
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Summary
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● Hypothesise, test and pivot

● Know, like trust

● Start broad, keep it simple

● Try different ads & creatives
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Thanks so much!

www.webbox.digital

Questions.

RoddyDigitalrhodri@webboxdigital.co.uk
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